























RideKC 8 STREETCAR

1v.

Vi.

Vil.

Viii.

IX.

Xi.

Xil.

xiii.

X1V.

Firearms or Weapons. Advertising of firearms, weapons, ammunition or explosives,
including, but not limited to, the sale, rental, distribution or availability of firearms or
firearms-related products.

Prescription Drugs. Advertising containing or focusing on the sale of prescription

medications

Violence. Advertising that promotes or displays images or language that presents
depictions of or promotes (i) overly violent acts or practices, (ii) harm or violent acts
or practices against humans or animals, (iii) graphic images of humans or animals, and
human or animal body parts, or (iv) incites or provokes violence or an immediate
breach of the peace, lawlessness or violent action. .

Language. Advertising that contains vulgar, obscene, crude, profane or inappropriate
language.

Adult Content. Advertising that promotes or displays images featuring depictions of
people in overly explicit or sexually suggestive positions or situations, adult
entertainment services or sexually oriented businesses, adult films, and video games
rated “M” or higher.

Demeaning or Disparaging. Advertising that contains images, copy and/or concepts
that denigrate, demean, disrespect or disparage any individual, group, organization or
business, including, but not limited to KCSA.

Copyright, Trademark and Other Intellectual Property Rights. Content that infringes
upon or violates the rights of any third party, including, but not limited to, copyright,
trademark, privacy, publicity, or other personal or proprietary rights.

Political. Advertisements promoting or opposing a political party or organization, or
promoting or opposing the election of any candidate, group of candidates or party for
any office.

Harmful or Disruptive to the KCSA System. Any content or material that is
objectionable under contemporary and evolving community standards as to be
reasonably foreseeable that it may result in harm to, disruption of and/or interference
with the KCSA system.

KCSA’s Endorsement. Contains images, copy or concepts that represent, directly or
indirectly, a tie-in, association, or endorsement by the KCSA of the advertiser or the
advertiser’s product or service, unless such tie-in, association and/or endorsement is
officially approved in writing by KCSA.

Unsafe Transit Behavior. Advertising promoting any unsafe or reckless behavior or
action with respect to streetcar related activity occurring in or around KCSA’s
streetcars and facilities.

II. Sponsorship and Advertising Review and Approval Process




RideKC 8 STREETCAR

a. A potential advertiser, as well as the advertiser’s proposed sponsorship and advertising to be
published and/or presented, shall be subject to the prior review and approval of KCSA, which
approval shall be exercised by KCSA within its sole discretion. KCSA will outline the process
for any such advertiser and sponsorship and advertising submission, which shall include the
manner and timing relating to such submission.

b. Any approval can be withdrawn at any time without notice and without reason, all within the
sole discretion of KCSA.

c. In addition, the terms relating to any advertising transaction shall be subject to the applicable
KCSA advertising order documents and agreements.
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KC STREETCAR SHELTER ADVERTISING GUIDELINES
BRAND STANDARDS

SHELTER GLASS
SPONSORSHIP GUIDELINES

} 166 3/4" f

The live area for sponsorship on KC Streetcar shelters
has several options.

Coverage can be up to 90% but there must be = = = S =T 7 = = =
ke Kauffman Center Kauffman Center CARker

transparency in the graphics/material. For anything more

than 50% coverage of the back panel glass, there must
be at least 70% transparency in the graphics/material. If
the coverage is less than 50%, no transparency is needed e
in the graphics/materials. 1. GAPBETWEEN
GLASS PANELS
That transparency can include a combination of opaque
and clear vinyl, or the entire graphics printed at less
opacity. If transparency in the graphics can not
be achieved, a clear border of at least three inches

should frame the artwork.

The printed graphic may take an organic shape, or

fit within the standard dimensions. The printed

graphics can be double-sided or single-sided. There
can also be two different graphics elements used on

the shelter.

The advertising is not to encroach on the blue frame.

The KC Streetcar Authority reserves the right to
approve all final art before production and installation.
A sponsor has exclusive rights to the streetcar shelter
glass for the duration of their term.



KC STREETCAR SHELTER ADVERTISING GUIDELINES
BRAND STANDARDS

SHELTER GLASS 837/16" .
SPONSORSHIP GUIDELINES

The live area for sponsorship on KC Streetcar shelters
has several options.
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Coverage can be up to 90% but there must be € 10, N River Market West € O oN
transparency in the graphics/material. For anything more

than 50% coverage of the back panel glass, there must
be at least 70% transparency in the graphics/material. If
the coverage is less than 50%, no transparency is needed
in the graphics/materials.

That transparency can include a combination of opaque

and clear vinyl, or the entire graphics printed at less 174"
. . ) l«——GAP BETWEEN
opacity. If transparency in the graphics can not GLASS PANELS

be achieved, a clear border of at least three inches
should frame the artwork.

The printed graphic may take an organic shape, or
fit within the standard dimensions. The printed

graphics can be double-sided or single-sided. There
can also be two different graphics elements used on
the shelter.

The KC Streetcar Authority reserves the right to

approve all final art before production and installation.

A sponsor has exclusive rights to the streetcar shelter
glass for the duration of their term.




KC STREETCAR SHELTER ADVERTISING GUIDELINES
BRAND STANDARDS

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample with limited coverage but a full band
with 100% opacity. This graphic/vinyl is double-sided.
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*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.
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KC STREETCAR SHELTER ADVERTISING GUIDELINES
BRAND STANDARDS

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample with limited coverage but a full band
with 100% opacity. This graphic/vinyl is double-sided.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.
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KC STREETCAR
BRAND STANDARDS

SHELTER ADVERTISING GUIDELINES

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample of 75% coverage and 70% transparency
in the vinyl material.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.




KC STREETCAR
BRAND STANDARDS

SHELTER ADVERTISING GUIDELINES

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample of approximately 50% coverage, 100%
opacity in the graphics/vinyl material, and the creative
use of an organic shape. This graphic/vinyl is double-
sided.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.




KC STREETCAR SHELTER ADVERTISING GUIDELINES
BRAND STANDARDS

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample of approximately 75% coverage, with
varied transparency in the graphics/vinyl material as
well as the use of blank/clear space. This is also a
sample of the creative use of an organic shape.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.




KC STREETCAR
BRAND STANDARDS

SHELTER ADVERTISING GUIDELINES

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample of 50% coverage with a combination
of 100% opacity and less than 30% opacity on the
graphics/vinyl material. The graphic is solid in the
middle with transparency in the border of the main
graphic. This graphic is double-sided.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.

YOU ARE HERE
* River Market West

Streetar Stop
4th and Dolavare.

Diroctional signs
at every turn
O Distance (miles)*

“This map is not to scale
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BRAND STANDARDS

SHELTER ADVERTISING GUIDELINES

SHELTER GLASS
EXAMPLE SPONSORSHIP

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authority for approval.

This is a sample of more than 50% coverage with a
combination of opaque text and graphics and negative,
or clear, space. The graphic is centered on the glass
panel and extends the length of the glass panel.

The graphic is one-sided and legible only from one
side.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.




KC STREETCAR
BRAND STANDARDS

VEHICLE ADVERTISING GUIDELINES

SPONSORSHIP GUIDELINES FOR
ON-VEHICLE GRAPHICS

The center section of the vehicle glass is available
for sponsorship opportunities. All graphics need to
remain on the glass window sections UNLESS special
permission is granted by the KC Streetcar.

The KC Streetcar Authority reserves the right to approve
all final art before production and installation.
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KC STREETCAR
BRAND STANDARDS

VEHICLE ADVERTISING GUIDELINES

EXAMPLE SPONSORSHIP FOR ON-
VEHICLE GRAPHICS

The KC Streetcar was designed to be a sleek, modern
canvas for celebrating Kansas City. The KC Streetcar
brand will always be the primary branding on the KC
Streetcar for wayfinding reasons for riders. If a sponsor
sees an opportunity to enhance the KC Streetcar brand or
co-brand in a way that celebrates the mission of the KC
Streetcar, the committee is open to those suggestions
and will work with the sponsor to bring an exciting idea
to life.

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authorty for approval.

Sponsorships will need to be confined to the middle
car of the vehicle and will need to remain inside the
live area.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.

YOUR BRAND HERE.




KC STREETCAR
BRAND STANDARDS

VEHICLE ADVERTISING GUIDELINES

EXAMPLE SPONSORSHIP FOR ON-
VEHICLE GRAPHICS

The KC Streetcar was designed to be a sleek, modern
canvas for celebrating Kansas City. The KC Streetcar
brand will always be the primary branding on the KC
Streetcar for wayfinding reasons for riders. If a sponsor
sees an opportunity to enhance the KC Streetcar brand or
co-brand in a way that celebrates the mission of the KC
Streetcar, the committee is open to those suggestions
and will work with the sponsor to bring an exciting idea
to life.

These are examples and are purely for illustration
purposes only. All advertising should be submitted to
the KC Streetcar Authorty for approval.

This is a sample where sponsorship is confined to
the middle car of the vehicle and inside the live area
showed.

*ALL LOGOS AND IMAGERY SHOWN ARE PROPERTY
OF THEIR RESPECTIVE OWNERS.
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Congratulations! You want to wrap a
| KC Streetcar
\

KC Streetcar Wrap Guidelines



Side view of the KC Streetcar

Artwork “free”
No Do not cover silver bar

Don ver digital
artwork Speaker holes © not cover digita

\ signage

e

Do not cover

Speaker holes No

artwork

No
artwork

No
artwork

No
artwork

No
artwork

: ) 7 N ]
No No Minimal artwork Minimal artwork 0 No
artwork . I . (y artwork
artwork location. 30% ocation. 30% artwork
maximum maximum

coverage coverage




Front/End of the KC Streetcar (cab)

Available space Incorporate vehicle number into the design

for artwork

No artwork

No artwork

No artwork

Available space
for artwork

1/8 scale




The Streetcar is not a billboard




Design Tips

Do not design for a billboard. Design for the space and the streetcar vehicle.

The KC Streetcar is 77 feet long, 12 feet tall and 8 feet wide, and moves, sometimes 25-30 miles an hour.
Design around the four speakers and speaker holes on the upper portion of the streetcar (do not cover the
speaker holes with vinyl).

Be mindful of corners, doors, natural breaks when designing your wrap as these will interrupt and affect
your imagery.

If using photos of people, do not cut off faces in your artwork. Be intentional in your art placement.

Do not impede on the top silver brand bar (that is reserved for the KC Streetcar brand).

The streetcar cab side black areas must remain clear of artwork and vinyl (cabs are the ends of the

streetcar where the operator sits).




Design Tips

- Visibility is a key component to the streetcar experience for aesthetics and safety reasons.
Goal of at least 30% of streetcar vehicle glass/windows on either side should be vinyl free
Operator windshield and side windows must remain clear of artwork and vinyl.
- All 4 Front door windows near operator cab must have minimal coverage (30% coverage max).
Don’t Forget The Front! Remember to design for the front and back (both sides and both cabs) of the

streetcar.

Only the lower part of the cab nose can be covered - do not wrap the black area where headlights

rest.

Design should incorporate streetcar number in its design (i.e. 801, 802). The KC Streetcar Authority

will coordinate on which streetcar will be wrapped.

Limit the amount of text in the design (it's hard to read text on a moving streetcar)




Material

- KC Streetcar Wraps are printed using a 3M vinyl material appropriate for outdoor vehicles

- Vinyl placed on the windows and glass is perforated so that passengers can view outside when

riding the streetcar.
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2023 costs

I 8” x 10” decal on glass
dividers: $17.75

1 77 x 31” decal on back of
arrival sign: $43.00

I 8” x 50” decal on
bulkhead: $69.00

I 5” X 96” streetcar pole:
$65.00
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